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Covering news, features and lifestyle content
for business in Kent, Surrey and Sussex.
› Europa’s warehouse director Maria Torrent-March
(left) with her female colleagues and logistics
warehouse manager Luis Ribeiro

Tech help for L-drivers

End of an era

pay gap

A campaign to improve working conditions
for women employed by a worldwide logistics
company at its hub in Dartford is paying off.
Europa Worldwide Group reports “a notable
increase” in the number of women employees
putting themselves forward for in-house training to
increase their skills. The ratio of men to women at
the Dartford warehouse is 56-44 and the company
is always focused on improving equality of the
sexes.
Europa warehouse director Maria Torrent-March
said: “We are making a conscious effort to reduce
the gender gap. We support female employees to
take on skill-based jobs such as operating forklifts,
by offering in-house career development training
programmes, strengthening the number of female
machine operators within the industry.
“As a business we follow the gender gap
regulations, ensuring our salaries are benchmarked
in line with market rates and within different job
categories. Our aim is always to pay identically and
we encourage female employees to take higher paid
job categories, therefore closing the gender gap.”
The company is hoping to recruit 200 employees
across a range of roles, when the time is right.

southeastbusines

provides access to this huge SME market and over 1,000 existing clients.

The brains behind Breakthrough

southeastbusines

Breakthrough Funding was established in 2015 by Sue Nelson, who later
joined forces with Brady Last as managing director, starting out in Sue’s
conservatory in her house in Wye armed with just two laptops.
The company has become synonymous with innovation in the workplace
and family flexible working practices, winning multiple awards including the
Kent Invicta Chamber’s New Business of the Year in 2017 and the prestigious
national winner of Tolley’s Best UK Independent Tax Consultancy Firm 2019.
Sue has also won Kent Business Woman of the Year and was the Institute of
Directors 2019, London and South East Director of the Year for Innovation.

Nelson decided to sell the business in order to secure investment for rapid
expansion across the UK. Inundated with offers for her business, it was EY’s
culture and focus on its people that helped seal the deal.

Michael recalls: “At the time, the business
employed just three people, focused on signs
and exhibition stands for businesses and its
profit margins were very tight. After reviewing
the accounts, I starting thinking ‘shall I give this a
shot? I think I could really make something of this
business’.” And so the journey towards Identity
began.
Michael’s father stayed on with the rebranded
company for a while, before retiring. In the first 18
months, Identity reached £1.5 million and within
five years, £5 million. In the eight years since it was
formed, it has grown from three employees to more
than 100 at its Eastbourne headquarters, with plans
to open a London office as soon as life returns to
some sense of normality.
Michael really values training within his business.

Identity makes a considerable investment each
year on personal development for the team – this
includes weekly technical training sessions; monthly
supplier product demonstrations; external coaches
and an annual innovation day. “Keeping ahead
of the curve is what differentiates us from our
competitors,” he says.
I sense Michael will be far from treading
water during these next few weeks of isolation.
His eyes glint as he shares an ambition to reach
the “champions’ league” of £50 million-plus
businesses in his sector, which he is convinced can
be done within three years.
“We’ll be up there with the household names,
like Jack Morton, Imagination and George P
Johnson,” he tells me with a broad smile. And I
believe him.

› The NATO team

we are
live events

› Michael Gietzen
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Supporting business

through Covid-19
JAMES BEATTON, HEAD OF CORPORATE AT LAW FIRM CRIPPS PEMBERTON GREENISH
ANSWERS SOME OF THE VIRUS-RELATED QUESTIONS BUSINESSES ARE ASKING AND HOW TO
TAKE ADVANTAGE OF STATE SUPPORT.
14

We need ﬁnancial support to get us through the
crisis, what is currently available?
Support available includes business property
rates relief, VAT and Income Tax deferral and grants
of up to £25,000 for those in the retail, leisure and
hospitality sector.
To address liquidity issues, the coronavirus
Business Interruption Loan Scheme oﬀers loans of
up to £5 million to businesses with a turnover up to
£45 million. However, some have found the loans
diﬃcult to access or subject to potentially onerous
conditions. Explore all available options and take
advice if you are unsure.

We do not have enough work for our
employees. How can I avoid redundancies?
Furlough leave aims to assist businesses to
retain employees who would have otherwise been
made redundant due to the eﬀects of coronavirus
on the business. The Government will cover 80%

of their salary costs, up to £2,500 per month,
plus employer NICs and some pension costs. The
business can top up pay to 100% but this is not
obligatory. Employees cannot undertake any work
for the business while on furlough leave, other
than training.

My business employs freelancers/contractors.
Am I responsible for assisting them, and if not,
what help is available?
Businesses are not legally obliged to provide
work for freelancers (gig-workers), contractors or
other self-employed workers (although in limited
cases they may have obligations towards them
under service contracts).
To protect these workers, the Government set
up the Self-Employment Income Support Scheme
(SEISS) which is similar to the employee furlough
scheme. It oﬀers a taxable grant worth 80% of
proﬁts to a maximum of £2,500 per month. Not all
self-employed people will beneﬁt – if they are newly
established for example or have proﬁts exceeding
£50,000 a year.
Those who are employed through their own
companies won’t be able to claim SEISS, but
instead need to look to the furlough scheme. This
means however that they would have to stop work
altogether for the period during which they want
to claim. Also diﬃcult for some is that the furlough
scheme covers only salary, not dividend income.
We’re struggling to meet contractual obligations
to suppliers and customers, what are our options?
Firstly, review your contracts to establish your
legal obligations. Next consider what could work for
you, your customers and suppliers going forward
(suspension or termination, extended credit
terms, reduced repayments etc). Then take your
proposal to your customers and suppliers. If that’s
unsuccessful, or your situation deteriorates, be
cautious about continuing to trade.
The Government has committed to doing
“whatever it takes” to support businesses through
this crisis and the measures have been broadly
welcomed by business in the South East. Whether
they are enough to keep businesses aﬂoat as the
diﬃcult economic trading conditions continue will
only become clear with time.
The information provided here was correct at the
time of writing (31 March 2020). For updates and
practical guidance on all of the topics above, please
visit our coronavirus (Covid-19) resource hub at
www.crippspg.co.uk/coronavirus-covid-19/
We will be keeping this up to date and will add
further resources as the situation unfolds and in
response to our clients’ concerns.

James Beatton
Head of Corporate,
Cripps Pemberton Greenish
T: 01892 489500
E: james.beatton@crippspg.co.uk
www.crippspg.co.uk
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calls from home
Having a conversation with someone else
while on a call has been named the most
annoying habit by UK oﬃce workers.
With many UK oﬃce workers now operating
from home, conference calls have undoubtedly
become part of the daily routine. Business
telecommunications provider, 4Com, investigated
the nation’s thoughts on bad telephone manners,
revealing the habits to avoid.
The ﬁve most annoying phone habits are:
1. Someone having a conversation with
someone else in the background (43%)
2. Being interrupted whilst speaking (42%)
3. Someone not listening/clearly appearing
distracted (41%)
4. Being put on hold (39%)
5. Someone eating their food/having a drink
whilst speaking (35%)
Playing music in the background (29%) and
speaking too quietly (28%) or loudly (16%) were
also cited as bugbears.
To ensure these conference calls run as
smoothly as possible, Mark Pearcy, Head of
Marketing at 4Com, oﬀers ﬁve tips:

1. Sit in a separate room to
others in your household
Having a conversation with someone in the
background has been revealed as the most
annoying phone habit, so if you are at home
with members of your household make sure
they don’t interrupt you while on a call. Tell
them you’re going on an important call, sit in a
separate room and make sure nobody distracts
you during this time – this will all help towards a
productive and stress-free call.

2. Make sure everyone has time
to speak
Being interrupted while speaking is the
second biggest bugbear while on a conference

call. Although replacing a meeting with a
conference call can be hard, it’s important to
make sure that each person is engaged in the
call and has the chance to have their say without
being cut oﬀ.

3. Make sure you’re present
It’s vital that you remain present while on
a call. Without face to face interaction, it can
be tempting to switch oﬀ when you’re not
speaking and go on your phone or browse the
web instead, but you must make sure you’re
engaging with everyone on the call – the
same as you would in a face to face meeting.
Make sure you’re listening to everyone who is
speaking and responding when necessary. A
video call can sometimes help with this as there’s
nowhere for you and your colleagues to hide!

03/04/2020 15:27

quieter than normal and what used to be the home
of the London Motor Show has been turned into a
4,000-bed Covid-19 hospital alongside the Thames.
These are bizarre times.
So, as a welcome diversion from the gloom,
here are a couple of interesting new cars that
appeared on the scene shortly before the lockdown.
Volkswagen’s newest model is another SUV to join
the mushrooming ranks of tall and competent
models that are popular for their lifestyle flexibility.
This is the T-Roc, a bigger sibling for VW’s wellreceived T-Cross.
Chic-looking, with a stylishly executed design
inside and out, the T-Roc brings a bit of glamour to
the company car park and looks particularly good in
this look-at-me red and black colour combination.
It comes in a choice of petrol and diesel engines,
of which this 1.6 TDI diesel is likely to be a popular
choice, but the range kicks off with a perky one-litre,
three-cylinder petrol version that will suit those who
want the car for commuting and mostly local area

Being put on hold and eating or drinking
while speaking round up the top ﬁve most
annoying phone call habits, so are other
important factors to consider while taking
conference calls from home.
Before a long call, make sure you have eaten
so you’re not doing this while speaking. It’s
perfectly ﬁne to have a drink while on a call but
try not to do it when you’re speaking.
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Jamie Oliver

A decade of support
for damaged veterans

Cooking up a new eating experience
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Since 1982 South East Business has been the B2B publication for
directors and executives across Kent, Surrey and Sussex. From
tracking key breaking news developments to offering behind the
scenes profiles, in-depth analysis of key issues and advertorial
features, the magazine and its associated website offers objective and
authoritative insight into a wide sphere of industry and commerce.

39

Starts at
£19,630

11 sec 0-60 mph

In France it’s known as the Deux Mille Huit
and it originally appeared back in 2013 as a
chunky-looking SUV-crossover. Now in its newly
launched second generation model, the Peugeot
2008 has grown up a bit and has a chunkier
stance with a more muscled-looking bodywork.
The original car had a slightly puny look, but its
successor has a much stronger kerb appeal.
Across the range, the new 2008 has good
economy and pretty reasonable running costs,
making it an interesting prospect as a familyorientated company car. It has a decent-sized boot
at 410 litres, but the downside is rear seat knee
room that is quite tight for tall adults. It’s fine for
smaller ones and kids, though. It’s a plus that with
the back seats stowed down, the total cargo space is
quite generous at 1,400 litres.
Inside, the cabin design is pleasingly driverfocused with some quirky French details. You view
the instruments over the top of the steering wheel,

111
111
mph
mph
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Playing music in the background or speaking
too quietly or loudly were considerable
annoyances in our survey, so when on a
conference call with your colleagues, stop
playing any music as this can be a huge
distraction. It’s also important not to shout or
whisper while speaking on a call and speak at the
volume you would normally; using headphones
can help with this if you’re struggling.
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Ashford’s economic success continues to grow,
as our reputation as the number one business
location in Kent builds.
It is not just the skyline of Ashford that is
changing. Ashford Borough Council’s approach to
stimulating investment has been a true gamechanger for the public sector. Ashford is witnessing
investment on an unprecedented scale – £669
million across the borough, of which £520 million is
within the town centre.
Several key projects, known as “The Big 8”,
which are critical to the future economic growth and
prosperity of the borough, are all progressing through
the council’s intervention, impetus and innovation.
The council has developed the “AshfordFor”
investment campaign where investors and business
owners have come forward as storytellers,
providing real-life success stories using peer-topeer marketing to share key messages with target
stakeholders.
The council is funding the construction of
the 100,000 sq ft flagship town-centre leisure
development at Elwick Place following an
agreement reached with Stanhope plc. It includes a

Hot spot

for business

Picturehouse cinema, 58-bedroom Travelodge hotel
and seven-restaurant complex.
To enable the first phase of development at the
Commercial Quarter, an important business hub for
the South East, the council has underwritten the
cost of two floors of the new 80,000 sq ft offi ce
block, the fi rst constructed in Ashford for decades.
The new £26 million Ashford College opened
in September 2017 and came forward sooner
than expected through £3 million of council grant
funding. The campus will eventually see around
1,000 students per day come to Ashford instead of
travelling outside the borough.
Europe’s leading owner, developer and manager
of designer outlets, McArthurGlen, has begun work
to add up to 50 new stores, including six restaurants

Motoring.
Arts and culture.

› SOCIAL MEDIA:

@SEBmagazine

and cafes, an increase of about 100,000 sq ft, to
the Ashford Designer Outlet.
Work on the first phase of development has
also begun at Chilmington Green, which will see
5,750 homes come forward over the next 25 years.
Provision of a new motorway junction at J10a of the
M20 is progressing with the long-awaited junction
being a catalyst for economic and commercial
development.
A signalling upgrade to ensure that Ashford
International station can receive the next generation
Eurostar trains has recently been completed securing Ashford’s status as an international town.
It is clear that a momentum is building in Ashford
and we continue to create a positive narrative as we
look to the future.

Elwick Place
A town centre cinema offer with places to eat
and drink around a new square and meeting
place for the town centre.

southeastbusiness.com

Chilmington Green
Jasmin Vardimon

A new community with 5,750 houses, extensive
business, retail and restaurant capacity,
schools, open space and community areas.

Jasmin Vardimon International Dance Academy,
to develop the company in Ashford.

Ashford College
International signalling

Ashford International College campus, a new
skills campus for post-16 education.

Ashford International Station “spurs”, allowing
access for new international trains to stop.

Junction 10a
The commercial quarter

Designer outlet expansion
Work underway to add around 100,000 sq ft
including 50 new stores, six restaurants and cafés.
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Providing new motorway junction capacity to
support expansion and improvements.

A new office campus adjoining Ashford
International Station with the potential to deliver
up to 55,000 sq m (590,000 sq ft) of office
space, 150 homes and several thousand jobs.

Aattraction
big
Top firms are lining up to move into Ashford’s
gleaming new office block, the Commercial
Quarter, with at least one promising to make it its
UK headquarters.
Chairman of Quinn Estates, Mark Quinn, whose
company has overseen the multi-million pound project,
in partnership with Ashford Borough Council and
George Wilson Developments, said he was delighted
at the response from potential clients wanting to move
into what he believes will be “the best commercial
building in Kent, if not the South East”.
All offices will be occupied by the end of July, said
Mark, and the first company to move in – chartered
accountants Wilkins Kennedy – should be installed by
the middle of April. It will occupy the entire top floor,
with a terrace overlooking the town.
Mark paid tribute to the foresight of Ashford
Borough Council in getting involved with the venture
from the start and said the “unparalleled” position of
the building, opposite the town’s International Station,
made it even more of an attraction for businesses.
A large private parking area associated with the
building has also proved a huge attraction for potential
clients, said Mark.
Among companies already committed to taking
office space in the Commercial Quarter is Pennypot
Dental, which is taking 6,000 sq ft of the ground floor.
Quinn’s is in discussion with a tech firm for occupation
of the rest of the floor and a small café is also being
tempted to provide refreshment for staff and visitors.
Half of the fourth floor will be taken by MLM
Engineers, at present on the Eureka Park estate in
Ashford, the other half is being reserved for what Mark
described as “an international company”, which will
make Ashford its main UK headquarters if the deal can
be sealed. Negotiations are in hand with several other
companies to take the rest of the space.
Mark said: “I am incredibly happy and very proud of
what we have achieved.”

Exclusive
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Jamie Oliver

Cooking up a new eating experience
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Business savvy: Peugeot 2008

rather than through it as in most cars and the dials
have a 3D look to them. There is a row of organ-stop
switches in the middle of the dash that are easy for
a tall driver, but a bit tough if you’re short for seeing
the horizontal labels that tell you which is which.
Peugeot favours a smaller steering wheel than
most manufacturers, which is useful for letting
you see over it, but also clever for making the car
feel quite sporty as you drive. Steering feel is pert,

115 mph

nicely light for manoeuvring, but weightier as speed
increases. Body lean is slight and the car’s behaviour
through the bends is nimble and likeably poised. It’s
good to drive.
Prices for the new 2008 start from £17,735 for a
1.2 litre Pure Tech petrol model, and rise to £24,495
for a 1.5 litre Blue HDi. Our test car was a GT Line
Blue HDi 100 at £26,480, with a 115 mph top speed
and 0-62 in 11.4 seconds.

11.4 sec 0-60 mph

410 - 1,400 litres
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Find out more:
www.sepropertyexpo.co.uk
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Here at South East Business, we try to keep our finger on the economic
pulse of the region. We begin today with the first of a series of
focuses on areas under the development spotlight - first off, Ashford
in Kent. We asked borough council leader, Gerry Clarkson, to sum up
why the town is rising up the county 'business hot spot' league

5. Speak at the right volume

› LIFESTYLE

use, rather than constant long-haul motorway trips.
Although to be fair, it’s a pretty competent cruiser
and arguably the pick of the bunch, with lively
acceleration and good economy.
The T-Roc’s boot size is 445 litres, stretching to
1,290 litres with the rear seats folded. Pricing starts
from £19,630 for petrol models and from £23,035
for diesels. The 1.6 TDI Design test car comes in at
£25,360, has a 111mph top speed and a 0-62 mph
acceleration time of just under 11 seconds. Gearbox
choices are six-speed manual or seven-speed auto.
Some models are four-wheel-drive.
Driving manners are pretty slick and ride quality
is among the best of similar medium-size SUVs.
There’s a bit more body roll on the bends than
some, but the handling is grippy and steering feel
is informatively good. Most versions are nicely
refined, too, although the 1.6 diesel does make you
aware of what’s under the bonnet when you put
your foot down. Overall, though, it’s a thoroughly
likeable drive.

Photos: Sue Baker

445 - 1,290 litres
124 mph - Top speed
134 g/km CO2

07/02/2020 17:09
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Starts at
£17,735

Glamour model: Volkswagen T-Roc
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Chic and slick
38
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4. Have a snack, drink or break
before your call

MOTORING – with Sue Baker

Clever Volkswagen. In the midst of World War
C, otherwise known as the coronavirus, the
VW logo has been temporarily amended by the
company, distancing the V and W within their
encompassing circle. It was a smart move of
solidarity with its employees and customers,
who are having to practise social distancing
until the pandemic passes.
Traffic on South East roads is currently much
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Contact us

Taking business
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Covid-19 special - Sponsored by Cripps Pemberton Greenish

Focusing on key
business issues and
sectors from legal
and finance through
to training and staff
development, law and
motors.
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Leading business news
and profiles, behind
the scenes interviews,
breaking regional
developments, leading
innovation and regular
‘Boss’ profiles.

MD of fast-growing events agency Identity sets his sights on the ‘champions’ league’,
as the business continues to meet its challenges

southeastbusiness.com
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EDITORIAL

service in a very competitive sector.”
To prove his point, Michael reels off some of
the contracts his team has won in the past few
months – tier one supplier for Siemens UK, most
recently delivering a hydrogen fuel cell activation
at the Goodwood Festival of Speed 2019; multiyear contract to deliver exhibition stands and
other events for Highways England; outreach
events programme for the Royal Navy and the
RAF; the “Get Ready for Brexit” campaign for the
Department of Transport, that included the single
largest event staffing contract of the decade, then
the crème de la crème, delivering the full event
production, management and media requirements
for NATO Leaders’ Meeting at the end of the year
at The Grove, London, on behalf of the Foreign and
Commonwealth Office.
“That was some job,” Michael muses. “We were
so excited to get the contract. You don’t get much
higher profile than that.”
Not that he’s content to stop there. He hints at
more big contracts to come, supporting the biggest
names in business, the sport and entertainments
industries, but his lips are sealed on details until the
deals are done.
The origins of Identity are simple. Michael trained
as an accountant and 10 years ago was invited by
his father to “take a look at the books” of his small
exhibition business in Sussex – with a view to
succession planning.

A P R I L / M AY 2 0 2 0
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› LEADING

Aim high, always
So how did Michael reach the dizzy heights of MD
of a company ranked in The Sunday Times Virgin
Atlantic Fast Track 100, a finalist in the Queen’s
Award for International Trade, and proudly claiming
the title of “fastest-growing events agency in the
UK”? All within eight years.
He takes a swig from a glass of orange squash
and considers his answer: “A great team, hard work
and confidence that we offer a very competitive

J u n e / J u ly 2 0 1 8
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by arranging for a full-size replica of the
Royal Air Force Aerobatic Team’s Hawk
jet to be delivered to BBC headquarters
in central London. The ambitious project
was to publicise the Red Arrows’ latest
dynamic manoeuvre on The One Show

his house near Eastbourne on a beautiful, sunny
spring afternoon.
Like everyone, Michael admits he’s finding
life a bit crazy at the moment, but he’s focused
on growing his business, Identity – described on
its website as “a global, full service live events
agency”, offering “experts in the planning, design,
management and delivery of world class immersive
experiences”.

20
february/march 20
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Frank Buffone, EY Partner and Founder and Head of EY’s Innovation
Incentive team, said: “SME’s are the lifeblood of the UK economy and this
acquisition will help these businesses access the much-needed R&D tax relief
they need to grow and reinvest in innovative products and services.”
Roxane Markarian, EY Partner and Head of London Market for Innovation
Incentives, said: “EY recognises that the private mid-market is the engine
room of the UK economy, and the acquisition of Breakthrough Funding

› The Identity team rose to the occasion

It’s day four of the national coronavirus
lockdown and Michael Gietzen tears himself
away from supervising his two young children
to spend a few minutes chatting via video link
about his company’s extraordinary success
story.
He’s very upbeat, despite the complexity of
running a multi-million pound business from home,
alongside two active sons playing in the garden of

1
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SMEs lifeblood of the UK economy

South East Business interviews
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acquisition of Kent boutique firm
Ernst & Young (EY) has announced the acquisition of Breakthrough
Funding Ltd, the Kent-based Research & Development (R&D) independent
tax consultancy which specialises in supporting companies accessing
R&D tax relief through the Small to Medium Size (SME) scheme.
This bold deal, which underlines EY’s continued commitment to the SME
market, will see the Breakthrough Funding team become an extension of EY’s
Innovation Incentive R&D tax team, under the new name – EY Incentives – and
its 20 employees will continue to operate from its head office in Ashford.

SEB 04 Apr20.indd 4

M ic h a e l G ie t z e n , Ide n t it y

From Catfordboss
Caring to rises to
the Apprentice
a new challenge

gender

to ﬁnd work in the referral-based industry. Since
launching the site in Kent with his brother, Oliver,
27, it has quickly attracted more than 100 of the
county’s driving instructors, who are now actively
using the site and receiving regular business.
For the ﬁrst year, Rated Driving Instructors was
a free service, but they plan to start charging for
business referrals through the site. If this works
as they hope, the brothers will be launching the
comparison site nationwide.

A £27 million investment by Peel Ports has brought a signiﬁcant
development to a terminal on the River Medway.
The enlarged site for storing, processing and handling timber at the Port of
Sheerness creates the largest terminal of its kind in the UK, handling 1.1 million
tonnes of timber and forest products a year.
Port director Richard Goﬃn said: “This investment is a direct response to the
interest we’ve had from the construction sector in using the Port of Sheerness
for serving the South East construction market. As well as supporting the
local business community, we’re also proud to have created a number of new
permanent jobs at the port, underlining the role we play as a major employer in
the region.”

An 86-year link ends, with the retirement of
architect Andrew Clague from the company
his father started in 1934.
The company name Clague Architects will
remain, but Andrew, 68, is leaving the Canterbury
business in the hands of its managing partner
Karl Elliott, who took over the role in April last
year, to prepare for the changeover.
Clagues have built a reputation for innovative
projects, particularly in the conservation and
heritage sector. Its staﬀ also design oﬃces
and commercial buildings, schools, sports and
health centres and public buildings. Among
these are the Ashford International Truckstop
and the redevelopment of the Debenhams site
Canterbury.
Karl said: “Andrew has been instrumental in
building a very successful and highly respected
practice serving clients across Kent, London and
the wider South East.
“With the name Clague continuing above our
door, Andrew leaves a very positive legacy having
been involved in many exciting and signiﬁcant
conservation and ground-breaking design
projects across Kent. Everybody in the ﬁrm
wishes him all the best for the future.”
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Two brothers from Kent have launched a tech
answer to the question “where can I ﬁnd the
best driving instructor?”
Kevin (right) and Oliver Tuﬀney have set up
Rated Driving Instructors, the online equivalent of
AirBnB for the sector, allowing learners to check
and compare reviews of instructors from their
area.
Kevin, 29, from Maidstone, had the idea after
qualifying to become an instructor, but struggling
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› P osted directly to named readers.
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within business/organisation.
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› Business lounges at airports.
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Other
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› Large corporate offices.
› B anking outlets, accountants
› B usiness centres, serviced offices
and innovation/science hubs.

› Golf clubs and hotels.

† Excluding solicitors.
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half page
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All prices exclude VAT.
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Editions:
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• Single Page - Branded Editorial		 £795
• Double Page - Branded Editorial		 £1257

A L S O ON L I N E:

› Readers notified of latest edition
via email alert.
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employees per
business is 15

EDITIONS:
Full page

Type Area: 190x277mm
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of readership is
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split between
printed and
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(In print and e-edition)
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› e r ti se m e n ts (INCLUDES ALL DIGITAL EDITIONS)

and solicitors.
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Sussex

in the business
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{ ADVERTISEMENT RATES {

› Digital edition is FREE for anyone
to read via
www.southeastbusiness.com

› R o u n d tab le e v e n t

• Inside cover & spread 			

£3900

+ time, venue, food and journalist time with photographer

› O TH E R
• Loose leaflet inserts (8g Weight) 		
(Extra cost per gram if over 8g, per 1,000)		

• E-edition - Digital sponsorship 		
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banner advertisement within the email also a homepage banner)
Taken from publisher’s own data.
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